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This Buyer Protection Plan guarantee, with 
its unprecedented promise, covers every 
1972 American Motors passenger car sold in 
the United States and Canada. 


1972 New Car Guarantee 


When you buy a new 1972 car from an American 
Motors dealer, American Motors Corporation guaran- 
tees to you that, except for tires, it will pay for the repair 
or replacement of any part it supplies that is defective 
in material or workmanship. 


This guarantee is good for 12 months from the date 
the car is first used or 12,000 miles, whichever comes 
first. All we require is that the car be properly main- 
tained and cared for under normal use and service in 
the 50 United States or Canada and that guaranteed 
repairs or replacements be made by an American 
Motors dealer. 


This guarantee is in lieu of all other guarantees or 
warranties, express, implied or implied in law, of 
American Motors Corporation or others, including 
implied warranties of merchantability or fitness for a 
particular purpose. 
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On the Cover: 

1972 models of the sporty Javelin include 
the SST (foreground) and the AMX. The 
Javelin dominated the 1971 SCCA Trans-Am 
racing season, winning eight out of 10 races 
and capturing the manufacturer's 
championship. 


© Net earnings in the 1971 fiscal year were 
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$10.2 million, or 40 cents a share, on 
sales of $1.2 billion. This compares with 
a net loss in 1970 of $56.2 million, or 
$2.28 a share, on sales of $1.1 billion. 


Domestic wholesale sales of passenger 
cars and Jeep vehicles in fiscal 1971 
were 286,597, compared with 282,761 in 
1970. In overseas countries and in 
Canada, 1971 volume was 58,128, 
compared with 53,308 the year before. 


Passenger car and Jeep commercial 
operations accounted for about 80 per 
cent of the company’s business in fiscal 
‘71. Government and other special 
market operations constituted the 
remaining 20 per cent, reflecting 
diverse opportunities available to the 
company as a result of expansion and 
acquisition .. . Page 2. 


More than 100 engineering changes 
were made in 1972 passenger cars to 
meet consumer requirements for 
improved quality, safety and reliability 
... Page 3. 


American Motors and its dealers 
announced the Buyer Protection Plan, 
a dramatic new dimension in customer 
satisfaction ... Pages 3, 5 and 7. 


Product decisions made in the past 
three years have given the company a 
strong position in the most dynamic 
areas of the domestic passenger car 
market. In the four-wheel-drive market, ; 
Jeep Corporation has more than a 20 

per cent share of sales... Page 11. | 


@ Total dollar sales of all American Motors . 


products in overseas countries and in 
Canada were $136 million in fiscal 1971, 

an increase of 9 per cent over 1970 
volume... Page 13. | 


AM General Corporation, a wholly- 
owned subsidiary currently producing 
vehicles for the U. S. military and 
Postal Service, recorded net sales of 
$261 million in fiscal ‘71, an increase of 
6 per cent over 1970 volume. In an 
expansion move, the company gained 
worldwide rights to manufacture diesel 
and electric transit buses ... Page 15. 








Financial Highlights . 








Years Ended September 30 1971 (A) 1970 (A) 1969 1968 1967 
(Dollars in Thousands) 
Net Sales. . haa Mice versa 1,232,558 1,089,787 737,449 761,070 (B) 651,215 (B) 
Earnings— (Loss) Before Taxes 
on Income and Special Items....................... LL 77 ( 56,241) 6,978 11,305 (C) ( 65,659)(C) 
Earnings—(Loss) Before Special Items.................. 5,527 ( 56,241) 4,928 4,790 ( 66,769) 
Bem sianei(htes cen xe meaner ere ne en rc mene 0.22 ( 2.28) 0.26 Q/25 ( 3.50) 
Netibaninings—(WOSS) a s.c) cs ascae areces, sarvaiia neans «oneness 10,177 (D) ( 56,241) 4,928 L1762:(E) (€ 75,815)(E) 
PerShareh)h is. ssnne ceca canes to voeaeaneeae anaes 0.40 (D) ( 2.28) 0.26 O61 (E) ¢ 3.98)(E) 
Average Number of Employees.......................005 23,991 22,769 16,910 21,338 23,704 
Employees Wages and Benefits......................... 295,558 252,661 179,646 202,853 215,326 
WorkingsCapitalh(G) cuca a nceriode, fan cine weno adiecay 90,412 76,239 102,548 80,646 34,332 
Per Share. at Sanit te we ae eer re 3.56 3.01 5,37 4.23 1.78 
Investments and Other Assets. Sere cat, ore 32,982 32,970 20,781 15,937 19,755 
Property, Plant and Equipment (Net)... Pee ter ttre ys 159,208 168,196 119,243 106,431 137,636 
6% Convertible Subordinated Debentures............... 34,244 34,778 35,000 _ _ 
StockholdersvbPaquity: nic seus csr race anne ca aeab abe cmnc is 214,017 203,423 204,005 190,570 178,796 
Per Share. ee RTT Vale science RS eA ACS A 8.43 8.02 10.69 9.99 9.37 
Capital Shares Outstanding. . er Swans . 25,395,617 25,351,118 19,078,544 19,067,764 19,066,464 
Number of Stockholders (approximately). Soe Tee 168,000 169,000 163,000 155,000 155,000 
Notes: 
A Includes data of Jeep Corporation acquired in 1970. 
B Net sales are stated in terms of automotive operations, only, giving effect to the discontinuance of appliance operations during 1968. 
C Excludes amounts attributable to the operations of appliance division sold in 1968 and Redisco, Inc., sold in 1967. 
D After $4,650,000 ($.18 per share) of tax credit arising from operating loss carryforward. 
E After special credits, less loss from operations sold of $6,972,000 ($.36 per share) in 1968; and special charge and loss from operations 


sold of $9,046,000 ($.48 per share) in 1967. 
Earnings and taxes per share above are based on the average capital stock and capital stock equivalents outstanding. 
Working capital for years 1969, 1968 and 1967 has been restated to conform with account classifications used in years 1971 and 1970. 
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Stock Transfer Agents: 

Manufacturers Hanover Trust Company* 
4 New York Plaza, 

New York, N.Y. 10015 

The Northern Trust Company 

50 S. LaSalle Street 

Chicago, Illinois 60690 


Registrars: 


Annual Meeting of Stockhoiders: 

The annual stockholders’ meeting is scheduled 
to be held February 2, 1972. In connection with 
this meeting, proxies will be solicited by the 
management. A notice of the meeting together 
with a proxy statement and a form of proxy 

will be mailed to stockholders under separate 
cover on or about January 4, 1972. 


Independent Auditors: 

Touche Ross & Co. 

1300 First National Bank Building 
Detroit, Michigan 48226 

Dividend Disbursing Agent: 
Manufacturers Hanover Trust Company“ 


4 New York Plaza, 
New York, N.Y. 10015 


The Chase Manhattan Bank N. A. 
1 Chase Manhattan Plaza, 

New York, N.Y. 10015 

Harris Trust and Savings Bank** 
111 W. Monroe Street, 

Chicago, Illinois 60690 


“Effective at the opening of business October 
18, 1971, Marine Midland Bank-New York, 
140 Broadway, New York, N.Y. 10015 
succeeded Manufacturers Hanover Trust 
Company as a transfer agent and the dividend 
disbursing agent of the corporation. 

**Effective at the opening of business October 
18, 1971, Continental Illinois National Bank 
and Trust Company of Chicago, 231 South 
LaSalle Street, Chicago, Illinois 60690 
succeeded Harris Trust and Savings Bank 
as a registrar of the corporation. 


Chairman Roy D. Chapin, Jr. (right) and 
President William V. Luneburg are shown 
against the background of one of the 
company’s new styling studios. 





In the current 1972 model year, 
American Motors has assumed a 
leadership position in meeting head-on 
what is probably the greatest challenge 
existing in the automotive market place 
—the growing dissatisfaction of car 


buyers with product quality and service. 


This dissatisfaction undoubtedly has 
played an important role in giving 
imports a rapidly growing share of the 
domestic car market. 


In August the company announced 

an unprecedented customer oriented 
program called the Buyer Protection 
Plan. This Plan, described elsewhere 

in this report, meets the needs of car 
buyers in a way they have not been met 
before. It demonstrates, as no other 
kind of program could, that the 
company is making every effort to build 
maximum quality into its products, and 
intends to stand behind those products. 


It is designed to build upon overall 
corporate progress achieved in fiscal 
1971, when substantial improvements 
were recorded in every major sector of 
the company’s business. Results in the 
past fiscal year show that we are 


To Our Stockholders: 


moving ahead in developing the diverse 
Opportunities now available to the 
company as a result of expansion and 
acquisition. Beyond our passenger car 
operations, we have a significant 
position in the rapidly growing 
recreational-utility vehicle market and 
have become an increasingly important 
supplier of vehicles to the government. 


Net earnings in the 1971 year were 
$10.2 million, or 40 cents a share. This 
compares with a net loss of $56.2 
million, or $2.28 per share, in the strike- 
affected 1970 year. 


Net sales in 1971 rose to $1.2 billion 
from $1.1 billion in fiscal 1970. 


Passenger car and Jeep commercial 
operations accounted for about 80 per 
cent of our business in ’71. Government 
and other special market operations 
constituted the remaining 20 per cent. 


Passenger cars, of course, remain our 
primary business, and earnings in fiscal 
‘71 were substantially improved by 
continued cost control coupled with 
higher margins. Wholesale sales 
domestically were 251,142, compared 
with 253,919 in 1970. Our number one 
objective is to increase penetration 

in the passenger car market. 

Strong pent-up demand for new cars is 
apparent as we enter 1972, and repeal 
of the 7 per cent federal excise tax will 
help to unleash this demand. American 
Motors showed its support for repeal 
by beginning to rebate the full amount 
of the tax on 1971 models in mid-August, 
immediately after the President’s 
proposal. 


Another government action, the 
surcharge on imported cars, has put 
the competitive battle in the passenger 
car market on a new basis by offsetting 
some of the cost-price disadvantage 
the domestic industry has faced. 
Imports probably will remain strong, 
with at least a 15 per cent share of 
market in 1972. But this would represent 
a leveling off, and although the 
surcharge should be viewed as a 
temporary measure, it gives U. S. 
companies an opportunity to earn new 











car buyer support. 


In the four-wheel-drive market, the 
trend which had seen Jeep’s share 
decline steadily since the mid-Sixties 
was reversed. Domestic wholesale sales 
were up 22.9 per cent over those of 

1970 at 35,455 units. Retail sales 
reached 37,124, compared with 30,551 
the year before. This is about 20 per cent 
of market and a solid growth base. 


Internationally, sales of passenger cars 
and Jeep vehicles were 58,000, 9 per 
cent above 1970 volume of 53,000. 
Jeep’s positioning in many market areas 
where American Motors had not 
previously been represented provides 
broad opportunity for expansion. 


Government contract sales are handled 
by AM General Corporation, a wholly- 
owned subsidiary. AM General, 
currently producing vehicles and trucks 
for the military and the U. S. Postal 
Service, recorded sales of $261 million, 
up from $245 million in 1970. 


AM General has the facilities and skills 
to enter various other areas as 
opportunities arise, and in 1971 
completed an agreement which should 
lead to a position in the mass transit 
bus market. With the growing need for 
mass transit, and with government 
turning more attention to that need, we 
believe it is a sound direction in 

which to diversify. 


In many respects, American Motors is 
better positioned to capitalize on growth 
opportunities than ever before. Our 
products for 1972 are in step with 
market demands. We have worked 
effectively to strengthen our dealer 
group and to streamline our field sales 
organization. And very importantly, the 
Buyer Protection Plan is an innovative 
step which sets our company apart 
from the rest of the automotive industry 
in meeting demonstrated needs. 


Chairman Cc (,Q MY) 
\ 


President 











A dummy plummets toward an air bag and Engineering and Research 3 


steering wheel assembly during tests in the 
Detroit safety laboratory. 





Engineering effort in fiscal 1971 was 
concentrated on meeting consumer 
requirements for improved quality and 
reliability. More than 100 engineering 
changes were made in the 1972 
passenger car lines. A significant 
number were also made in Jeep vehicles. 


The emphasis on functional 
improvements was an essential part of 
the company’s decision to be the 
industry leader in moves to restore 
consumer confidence in automotive 
products. Development of the Buyer 
Protection Plan (see following pages 
and inside back cover) required that 
the company do a better job than ever 
before of engineering and building cars 
that function well in areas of automotive 
performance that have caused customer 
dissatisfaction. 


Throughout development of 1972 
products, daily action reports were 
circulated until each change was 
accomplished. In the area of carburetion 
alone, nine changes were made to 
improve engine performance. 


At the same time, company engineers 
devoted a considerable amount of time 
and resources to safety and emissions 
standards. Emissions research 
continued to focus on advanced 
modifications in the internal combustion 
engine—principally catalytic converters. 
Problems of driveability and durability 
in these systems must be solved in 
order to meet emissions standards for 
the mid-Seventies at a cost that car 
buyers will consider reasonable. 


In the safety area, hundreds of 
improvements are being considered or 
tested. Again, the objective is to provide 
safer cars at reasonable cost. 











The 1972 Ambassador features air Ambassador 


conditioning, automatic transmission, power 
brakes and V-8 engine as standard 
equipment. Six models—hardtops, four-door 
sedans and station wagons—come in two 
series, SST and Brougham. 








More than 100 engineering changes were 
made in 1972 American Motors cars as part of 
a major product improvement program. This 
program is supported by an expanded series 
of tests such as those shown of body 
components and carburetor performance. 


Product Quality 














In support of the Buyer Protection Plan, 
the resources of design, engineering, 
manufacturing, marketing and 
purchasing were concentrated on 
eliminating potential product problems 
before 1972 American Motors passenger 
cars reach customers. 


Based on a rating of AM cars against 
items that are important to consumers, 
whatever kind of car they drive, 17 areas 
of function and design were singled out 
for improvement. For 1972 American 
Motors car buyers, this means improved 
transmissions, carburetion, suspension 
systems, electrical systems, brakes, air 
conditioning—better driveability, 
reliability, safety and convenience. 


To back up these product 
improvements, manufacturing quality 
control measures were increased, 
changed and intensified. For example, 
new equipment has been installed for 
additional brake tests; there are four 
separate 100 per cent inspections of 
electrical systems during the assembly 
process. 


Soft-trim parts for all American Motors 
cars in North America are now 
manufactured in a recently completed 
plant at Stratford, Ontario. 
Centralization in this modern, well 
equipped facility ensures maximum 
soft-trim quality. 


Purchasing personnel are conducting 
a continuing program to assure top 
quality performance by suppliers. The 
company’s marketing department and 
the entire dealer group instituted a 
pre-delivery service program under 
which dealers will both thoroughly 
inspect and road test every Car. 


The number of passenger car models 
for 1972 was reduced from 21 to 15, 
thus permitting greater concentration 
on manufacturing and assembly details. 


Many quality improvements were also 
made in 1972 Jeep vehicles. 
Incorporation of American Motors 
engines in all models was completed, 
and V-8 engines are now available for 
every model. 








The Matador is an intermediate-size car with 

roominess and features that make it ideal for Matador 
family transportation. There are three models, 

hardtop, four-door sedan and station wagon, 

all with top-of-the-line features and 

appointments. 








Strengthening of the dealer organization is 
a major objective of the company’s marketing 
programs. These are typical of new dealer 
facilities being completed in important 
market areas. Key dealers who account for 
about 70 per cent of domestic volume now 
have the new American Motors identification. 


Customer Service 


J. W. Moody Motor Company llc. 
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American Motors 








Customer dissatisfaction with service 
and service costs, so long a nagging 
problem in the auto industry, presented 
an opportunity for dramatic innovation, 
and American Motors took advantage 
of this opportunity with development of 
the Buyer Protection Plan. 


The Plan comes to grips with two facts 
of life about the auto industry. 


Fact one is that no matter how well a 
car is manufactured, there will still be 
need for service. 


Fact two is that dual responsibility of 
manufacturers and dealers in meeting 
customer needs under traditional car 
warranties has caused continuing 
misunderstanding about what will be 
done, when it will be done and who 
will pay for it. 


The only answer was to change the 
system—to get dealers out of the middle 
so they can be fully customer oriented. 
The Buyer Protection Plan is designed 
to do this, because American Motors 
pays dealers for fixing any problems a 
comprehensive pre-delivery check 
uncovers prior to sale, and then for 
fixing any part of 1972 cars that fails to 
work properly because of defective 
material or workmanship during an 
all-inclusive guarantee period of 12 
months or 12,000 miles. 


Free loaner cars, toll-free Hot Lines 
and a revised parts distribution system 
to provide one-day parts service to all 
company zone locations are additional 
tools which make the Buyer Protection 
Plan, in all of its phases, a new and 
dramatic dimension in achieving 
customer satisfaction. 








Features of the exciting Javelin/ AMX reflect Javelin/ AMX 8 


experience gained on the Trans-Am road 
racing circuit, where a track-modified model 
driven by Mark Donohue won the 1971 SCCA 
manufacturer's championship by a wide 
margin. Options available on the AMX and the 
Javelin SST include a choice of six engines 
and four transmissions, and a full complement 
of instruments for the curved, cockpit-type 
instrument panel. 








The production line at Kenosha, Wisconsin. People and Policies Hi 








The policy of American Motors is to be 
a progressive corporate citizen, and to 
contribute leadership in meeting needs 
of communities in which it operates. 


Specific ways in which the company is 
carrying out this policy include: 


Investment of about $7 million since the 
mid-Sixties on industrial waste disposal 
and environmental controls. Each plant 
location has a special environmental 
committee. 


Continuation of the nationally 
recognized Conservation Awards 
Program, begun in 1953. 


Investment in the Minority Small 
Business Investment Corporation, which 
provides equity capital for minority 
enterprises. 


Conduct of Ambassador Awards 
Program, with the aim of stimulating 
employee participation in civic and 
community affairs. 


Providing educational opportunities to 
all employees on an equal basis through 
a tuition reimbursement program; job 
opportunities are provided to all 
qualified applicants regardless of age, 
race, sex, creed or national origin. 


Creation of the office of vice president, 
environmental and civic affairs, locating 
separate responsibility for programs in 
these areas at the top management 
level. This new position is filled by 
Frank G. Armstrong, formerly vice 
president, administration. 


Other executive appointments in fiscal 
1971 included: 


Michael J. Lonergan to vice president 
of parts and distribution services; 
Jack E. Maxwell to vice president, 
administration; William S. Pickett to 
president and general manager, 
American Motors (Canada) Ltd.; 
Frederick A. Stewart to vice president, 
safety and reliability; Marvin W. Stucky 
to vice president, product development 
—Jeep; Martin D. Walker to vice 
president, purchasing. 











The Sportabout, a station wagon with the Hornet Sportabout 10 


styling of a sporty car, has become a strong 
entry in the compact segment of the market 
since its introduction in the 1971 model year. 
For 1972, options include the sunroof and an 
interior fashioned especially for American 
Motors by the famed Italian designer, Aldo 
Gucci. In addition to the popular Sportabout, 
the Hornet line includes two and four-door 
sedans. 











Jeep vehicles come off the final assembly line 
at the Jeep plant in Toledo, Ohio. 





Automotive Markets 


V > 
UMM 
™ Pie 











11 





Product decisions made in the past 
three years have given the company 

a sound, competitive position in all of 
the most dynamic areas of the passenger 
car market. 


For some time, it has been apparent 
that market growth in the 1970's will be 
centered in the small car segments— 
from standard size cars to subcompacts. 


Subcompacts and compacts, segments 
in which the company’s Gremlin and 
Hornet models are entered, form the 
most active market area. By mid 
decade, volume should exceed 4 million 
units annually, or more than 35 per cent 
of a total domestic market of between 
11 and 12 million units. 


Segments in which the company’s 
Javelin, Matador and Ambassador 
models compete are expected to 
account for more than 40 per cent of 

the market in the years immediately 
ahead. By 1975, sales in these segments 
should exceed 5 million units annually. 


The four-wheel-drive market in which 
the company competes with its Jeep 
vehicles is a relatively young, diverse 
market which seems destined for steady 
growth in the 1970's. In the 1972 model 
year, the total domestic market is 
expected to reach 180,000 units, about 
600 per cent above volume of 10 

years ago. 


Jeep Corporation is solidly positioned 
in the market, with more than a 20 

per cent share of sales. Beginning with 
changes in the 1972 line, American 
Motors has launched a long-range 
product development program based on 
detailed studies of what four-wheel- 
drive vehicle buyers want and aimed 

at steadily increasing Jeep’s 

market share. 








With sales of more than 70,000 units i 12 
domestically, the Gremlin was American Gremlin 

Motors’ sales leader in the 1971 model year. 

For 1972, three engines including a V-8 are 

available, plus a wide selection of other 

options—sunroof, roof rack, automatic 

transmission, the Gremlin ‘'X”’ trim package 

shown. Liftgate rear window and fold-down 

rear seat are standard. 
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American Motors products were prominently |nternational Operations 13 


displayed at the Paris auto show, one of 
many major shows around the world in which 
the company’s International Division 
participates. The map shows locations 

of manufacturing and assembly plants and 
licensees, and subsidiaries and affiliated 
companies, outside the U. S. 





Dollar sales of all American Motors 
products in overseas countries and in 
Canada reached $136 million in fiscal 
1971, reflecting the sale of 58,128 
passenger car and Jeep commercial 
vehicles, including knocked-down 
units destined for assembly overseas. 
This is a 9 per cent increase over 
1970 volume. 


With manufacturing and assembly 
operations in 29 nations outside the 
U. S., the company has a foundation 
from which many of the advanced and 
emerging world auto markets can be 
served. This established base is 
significant, because in many important 
international markets new entry is 
prohibited or extremely difficult. 


Canada continues to be the leading 
international market for American 
Motors, despite heavy pressure from 
imports. The second largest is Mexico, 
where the company sold 11,600 
passenger cars and Jeep vehicles in 
1971 and captured more than 8 

per cent of the market. 


Other growth markets where the 
company is well positioned, with 
manufacturing or assembly operations 
for both passenger car and Jeep 
vehicles, include Venezuela, Argentina 
and Iran. 


Jeep International has provided a solid 
foothold in such diverse areas as 
Korea, Spain, India, Colombia, Israel 
and Indonesia. These operations are 
a base for exports to other markets 

in the Far East, Europe, Middle East, 
Africa and South America. 


Moves to revalue currencies in such 
countries as Germany and Japan, 
which are leading competitors in 
international markets, should 
substantially improve American 
Motors’ position overseas. 


In many key overseas markets the 
company has established some form 
of partnership arrangement with local 
interests. These cooperative efforts are 
proving to be a sound growth strategy. 











The company's Jeep line provides the widest . 

choice of fauriviesbdilve venitoles in the Jeep Vehicles 14 
automotive industry. All are designed 

specifically to meet the specialized 

requirements of buyers in the four-wheel-drive 

market. Vehicles for 1972 include (from the 

front) the Jeep Commando, Jeep CJ-5, Jeep 

Wagoneer and Jeep truck. 














A five-ton truck for the military on the 


production line at the South Bend, Indiana, AM General Corporation 15 


plant of AM General Corporation. 








Important contributions to American 
Motors’ sales, earnings and growth 
potential are being made by operations 
of AM General Corporation, a 
wholly-owned subsidiary restructured 
early in the fiscal year from the former 
General Products Division. AM General 
currently is involved in six diverse 
product lines for the military and U.S. 
Postal Service, ranging in capacity 
from ¥%-ton to 5-ton. 


Net sales in fiscal 1971 were 6 per cent 
over 1970 volume, at $261 million. 


Three major programs were awarded 
to AM General during the year. Under 
one, the company will build for the 

U. S. Army more than 34,000 M151A2 
quarter-ton four-wheel-drive vehicles. 
Two other contracts call for production 
of 17,940 quarter-ton mail delivery 
vehicles for the U. S. Postal Service. 
Total dollar value of new business 
acquired in fiscal 1971 was $189 
million. As fiscal 1972 began, the 
backlog was about $340 million. 


AM General’s engineering and 
manufacturing capabilities for handling 
a wide range of types and kinds of 
products were augmented by 
establishment of an Engineering and 
Technical Services Division, with 
offices in Lansing, Michigan, and 
Chicago. The division furnishes vehicle 
engineering and other technical 
services to the government, and is a 
base for expansion into other markets. 


In an expansion move that could have 
important impact on future results, AM 
General gained worldwide rights to 
manufacture and sell diesel and electric 
city transit buses. The rights were 
granted in an agreement signed with 

a major Canadian producer of transit 
buses, Flyer Industries Limited. 


Preparations are under way for 
production of the Flyer buses at AM 
General's Mishawaka plant, one of its 
four modern facilities located in 
Indiana which have a total area of 
more than 2¥2 million square feet. 





Through a wholly-owned subsidiary, AM 
General Corporation, American Motors is a 
major supplier of vehicles to the government. 
Cruse W. Moss, president of AM General, is 
shown with the array of vehicles on which the 
company has been awarded contracts by the 
military and the U.S. Postal Service. 


Vehicles for the Government 
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American Motors Corporation and Consolidated Subsidiaries 

















Consolidated Statement of Net Earnings Year Ended September 30 
(Dollars in Thousands) 1971 1970 
Revenues: 
NGU Salesins Sur coins sinraevias he, ce Ting oa le a opeaue: ee ang an Tew Sno OO a No eee $1,232,558 $1,089,787 
OLS In GoM 4. or beats se pe hae age eet tee Me eR eee arene ats ether Cee cts 7,865 8,429 
$1,240,423 $1,098,216 
Costs and expenses: 
Costof ‘products‘sold; other, thanstems below. 2..220 io. one. «oe cae tied ee Seen de ne Soe hes Ae $1,046,031 $ 967,868 
Selling; advertising; and administrative expenses:.).20 262.6 vs cove cau hols So wenla Ueles Gee ei@a no beuees 124,998 121,942 
Amortization of tools and dies. . ser SOPOT Oe Rae GREE a Pee Tee Aire 22,354 30,606 
Depreciation and amortization of plant and ‘equipment (Note Y:. SREP Tein a ee ek ne 13,774 12,709 
Costonpensionsitoremployees (NOtEG) = s.5, cere ces cise etn vs eee ae el give aatsgs Sele ee co Rc ee 16,521 15,386 
IPERS Em osc shen vs: ee eye eee ee eee a Ree ighee ach in caten lbh aedid Bebn emus « 5,568 5,946 
$1,229,246 $1,154,457 
EARNINGS (LOSS*) BEFORE TAXES ON INCOME So et 77 $  56;241* 
Takes: Gri ncOmeniNOtert eeeetae otek on Pe er eh Prete ngs wie Meret Par we Coke Ppa eee Ais 5,650 
EARNINGS (LOSS*) BEFORE EXTRAORDINARY INCOME TAX CREDIT $ 5,527 $ 56,241* 
Income tax credit arising from operating loss carryforward (Note F)..... 0... 2.02.00. 0 cece cece eee cece eee 4,650 
NET EARNINGS (LOSS*) $5 10;177 3 96;240* 
Per share (Note J): 
Earnings (loss*): before extraordinary income taxicredit....0.. 000. cnc. cee cee ce av cuees de vee vet vee $.22 $2.28* 
Neteaninps lassie: 1 oseis ae. een lenient maven tenn elt et endian, SR Gi, been Me inant $.40 $2.28* 
See notes to financial statements. ri 
Consolidated Statement of Additional Paid-In Capital Year Ended September 30 
(Dollars in Thousands) 1971 1970 
Balance at beginning of the year... 5 a Re, Rey $103,782 $ 58,577 
Excess of market value ie 492) 0 over par valde é 6, 254, 413 eharas ak Capital Stock esad: 
in acquisitions. . a ona sue 45,068 
Excess of net facing paid of 6% Conveibia Subordinated Rebentares over par ‘wale of Capital 
Stock (44,499 shares in 1971 and 18,499 shares in 1970) issued on conversion (Note D).. Sok. 343 141 
Excess of cost over par value of 338 shares of treasury stock acquired (decrease*).................... 00005. 4* 
Balaticeatencdiontheiveninn mene nnww emt wy ven a ere Reed cantata tees Vinh te a Pl vice Sialeata's « alyhe eras dn6 $104,125 $103,782 


See notes to financial statements. 
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Consolidated Balance Sheets 
(Dollars in Thousands) 


Assets Sept. 30—1971 Sept. 30—1970 
CURRENT ASSETS: 


Cash. ; Pech wen SSA Ud Ney ene eae $ 18,239 $ 10,732 
Marketable securities— cat cost and accrued interest (approximately market)... GATE A Soto aR ee Cave Seatac 11,427 
United States Government receivables (Note B)....... 45,644 31,870 
Notes and accounts receivable, less allowance of $600 ir in :1971 and $700 in in /1970 for doubtful accounts... 65,877 64,774 
Refundable federal excise taxes (Note C).. SRE OSS tse ca! co Saleratd obs aeetiete oare aLtee BAU a CR oa aeeg® CREE ES 4,550 
Accounts receivable from affiliated companies. ne 1s AS hs ONE EE are ee 10,997 9,569 
Inventories—at lower of cost (first-in, first-out method) 0 or - market (Note B).. eae POI MA gine, aU WAR 172,340 202,286 
Prepaid @xperSes a: i6 52% apm coasare octane cer atersco mee Oe alee sun eo Fak asc atullavan dic Wo evg tte epee dona SC ae Ue eee ena eo 6,345 4,933 
“TOTAL CURRENT ASSETS $323,992 $335,591 


INVESTMENTS AND OTHER ASSETS (Note A): 


Investments in and advances to unconsolidated subsidiaries... 2.00.0... cece ce ete eee aes $ 11,524 $ 12,395 

Miscellaneous advances and investments, less allowances of 
$4,472 in 1971 and $4,938 in 1970 for possible future losses. 21,458 20,575 
TOTAL INVESTMENTS ‘AND OTHER ‘ASSETS $ 32,982 $ 32,970 


PROPERTY, PLANT, AND EQUIPMENT—at cost, less accumulated depreciation and amortization: 


Land. se Rig LGA RE 2 Tee UD RAI ork tis ROIS OTSA ath St tat AE OLY a RR Res $ 6,718 $ 6,859 
Buildings and improvements... : PST EE pte RP RO rie ate RIE AON ee RN ARO neat te dh 100,304 96,346 
Machinery and equipment, including tools and dies... ER ea me PR ENE SOA Sirs MMS, Seer era lee STAD 222,834 226,809 
$329,856 $330,014 

tess accumulated depreciation-and amortization: 00) ins Sesion cee ceca bse ves estes Gute ae one enue 170,648 161,818 
TOTAL PROPERTY, PLANT, AND EQUIPMENT $159,208 $168,196 

UNAVORTIZED DEBT. EXPENSE ((Note'D):o. 5.25.4. taes ees eek eee aa oe eh eee 7,020 7,651 
SOODWIEEF ARISING FROM ACQUISITIONS 52) ce5.0 ice aaah oe eeree tee neste es Oc tm ere ee Neen 2,210 2,210 


$525,412 $546,618 
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Liabilities and Stockholders’ Equity Sept.30—1971 Sept. 30—1970 
CURRENT LIABILITIES: 
Short-term bank borrowings (Note B).. stench ot eg eA AAR SOE ye et Ae amo OE ee gene Ce $ 25,248 $ 29,759 
Accounts payable. . ihe Rk, aban. <r. ae a ener Fy ee Sa: 148,396 169,099 
Salaries, wages, and amounts withheld from employees. . Age ten ty : Se EES btn Reo 14,436 13,323 
VEILS GUETE]? ERT EY CRI TTYL 00 11S Se ig RS a a ea 13,599 13,675 
Interest. . eee RUA! cee RSS ag IESE teen oc ies ec EN 2 SE OEP 2,051 1,786 
Other accrued expenses. . NRT cde rN ee gs Rena ah a.a. ohsh Ce eats yy toe GE, Vntele eid weTOAe aH 19,264 22,680 
Taxes on income. . vie Re Pace eh Ya Seas Petits wie Ra fi elec ais x Poca fa us Gin cio Daaweaee eee eee ae 5,278 5,669 
Current portion of long-term debt.. ee es ae. es te fet SE Aa a CEA Rte RL NPN ne 5,308 3,361 
TOTAL CURRENT LIABILITIES $233,580 $259,352 


LONG-TERM LIABILITIES (Note D): 


SUR GOnVErIplel SUDOKGInAtGO DENENTUTES) 60. 5. cscnee cece ven cunausveee na ceenvededceevacdecucvevaveseva $ 34,244 $ 34,778 
812% Serial Notes... e Lays clskiege cstitly OR cie RS Gps Sn oe Oo er 5,696 7,595 
Miscellaneous notes and mortgages... Fy iithatSisse oe ee BF TO eee ee 3,029 2,625 
Other liabilities. . Sey REET E Mere rece Re Fey ye sg een OS a5 cin cl ocnsshe% wicd dave Se-ajw wick 34,846 38,845 

- TOTAL LONG-TERM LIABILITIES $ 77,815 $ 83,843 


STOCKHOLDERS’ EQUITY (Notes D and £): 
Capital Stock, par value $1.66-2/3 a share: 
Authorized 40,000,000 shares 


ISSUBO 2 SOOO SOO SHANES AM LOM ccs orcs cise, cacencd.ow veloc det ow 'ea neue ve ceqelneunae someewanees ' $ 42,665 $ 42,591 

In treasury—203,233 shares. . Bee Ne Toe Oe tee wate 339 339 

Outstanding—25,395,617 shares ir in 1971 and 25, 351, 118 shares in 1970. ae $ 42,326 $ 42,252 

Additional paid-in capital. . Fae Se Sa es eet Oe OR tae Haas cis ter Meena NS KOTO MRAM ORE 104,125 103,782 
Earnings retained for use in the business: 

Rae At ORIEN EO TEME IVC Teen Tp emo lroe eo craccaieaottee < a nlclia d. deve Wceewsausvdigie bedeealeone oo beeen $ 57,389 $113,630 

Neieanimn mols >) MOMUIENVOAT. fe note 9 fe cis co easiciiiate cee state cou'enie alba stitute nieces tleteeiela wince wo unidigveuiein'e 10,177 56,241* 

Biaucermiec cist ehyGa leanne eri. or eMOM re a a sony ce a municpieiaa at uv bn de Soa domes $ 67,566 $ 57,389 

TOTAL STOCKHOLDERS’ EQUITY $214,017 $203,423 

$525,412 $546,618 


See notes to financial statements. 
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American Motors Corporation and Consolidated Subsidiaries 


Consolidated Statement of Sources and Applications of Working Capital 


(Dollars in Thousands) 


nn cee eee aE yyEtyEaE En USIySS DSSS 


SOURCES OF WORKING CAPITAL: 
From operations: 
Net earnings (loss*).... 
Amortization of tools and dies. 


Depreciation and amortization of plant and equipment... 


Amortization of debt expense........ 


Working capital of acquired companies at dates of acquisition. .. 


APPLICATIONS OF WORKING CAPITAL: 
Acquisition of subsidiaries 


Additions to property, plant, and equipment (including tools and dies) 


Miscellaneous... 


WORKING CAPITAL AT BEGINNING OF THE YEAR 
WORKING CAPITAL AT END OF THE YEAR... 


See notes to financial statements. 
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Note A—Principles of Consolidation 


The consolidated financial 

statements include the accounts of 
the Company and its United States and 
Canadian subsidiaries other than a 
finance company and retail automotive 
outlets. Current assets and liabilities 
of the Canadian subsidiaries have 
been included in the balance sheets 
at the prevailing rates of exchange at 
September 30 and property, plant, 
and equipment have been included at 
the approximate United States dollar 
cost at date of acquisition. 


The investments in unconsolidated 
subsidiaries and 20% or more 
owned affiliates are stated at equity 
in net assets of such companies 
(after appropriate conversion 

of foreign assets and liabilities and 


NET INCREASE (DECREASE*) IN WORKING CAPITAL 











Year Ended September 30 
1971 1970 


$10,177 $ 56,241* 
22,354 30,606 

13,774 12,709 

. .: 514 523 
FROM OPERATIONS $46,819 $ 12,403* 
44,749 

$46,819 $ 32,346 

$ 10,259 

$27,240 41,055 

5,406 7,341 

$32,646 $ 58,655 

$14,173 $ 26,309* 

76,239 102,548 

$90,412 $ 76,239 


inclusion of related adjustments in 
operations). The Company’s equity in 
net earnings of such companies, other 
than retail automotive outlets, was 
approximately $660,000 in 1971 and 
$1,040,000 in 1970 and is included in 
other income. The expenses incurred 
with respect to retail automotive 
outlets are classified as selling 
expenses. In accordance with Opinion 
Number 18 of the Accounting 
Principles Board, the Company has 
adopted the equity method of 
accounting for investments in 20% 

or more owned affiliates. The effect of 
this change on operating results for 
1971 and prior years was immaterial 


Year Ended September 30, 1971 


and prior years’ operating results 
have not been restated. 


Note B—Short-term Bank Borrowings 


AM General Corporation, a wholly 
owned subsidiary of Jeep Corporation, 
has a Credit Agreement which 
provides for maximum borrowings of 
$25,000,000 to December 31, 1971, 
with interest at 1% above the current 
prime rate. At September 30, 1971, 
$25,000,000 was outstanding under 
this Agreement, and accounts 
receivable and inventories which have 
a carrying amount of approximately 
$58,000,000 and certain other assets 
have been pledged as security for the 
borrowing. American Motors and 


Jeep Corporation, a wholly owned 
subsidiary, have guaranteed the 
borrowings of AM General. The Credit 
Agreement and the related Guaranty 
each contain various restrictive 
covenants relating to maintenance 
of minimum levels of working capital 
and net worth, payment of dividends, 
additional indebtedness, and other 
matters. Management expects a 
renewal of this Agreement. 


Note C—Excise Tax Refund 


On August 15, 1971, President Nixon 
announced a broad program of 
economic measures which included 

a proposal to repeal the excise tax on 
passenger cars. Effective August 16, 
1971, in support of the President’s 
economic program and in anticipation 
of tax repeal, the Company began 
refunding the excise tax to retail 
purchasers of its 1971 model cars. 
Tax refunds applicable to qualified 
sales through September 30, 1971, 
amount to approximately $4,550,000 
and are recoverable from the 
Government as a result of legislation 
enacted on December 10, 1971, 

which repealed the excise tax on 
passenger cars. 


Note D—Long-term Liabilities 


6% Convertible Subordinated 
Debentures and Stock Purchase 
Warrants: 


The 6% Convertible Subordinated 
Debentures are due October 1, 1988. 
In connection with their issuance, 
the Company also issued Warrants, 
exercisable prior to October 1, 1976, 
to purchase 875,000 shares of 
Capital Stock. At September 30, 1971, 
3,728,666 shares of Capital Stock 
were reserved for possible conversion 
of the Debentures and exercise 

of the Warrants at a conversion and 
exercise price of $12 per share. 
Under the Debenture Agreement, the 
Company’s retained earnings are not 
currently available for dividends. 
The Company is required to make 
annual prepayments of $2,100,000 on 
October 1 from 1978 to 1987. Addi- 
tional prepayments may be made at 
prices ranging up to 105.33% of 
principal amount. 


Debt discount and related issuance 
expenses are being amortized over 
the life of the Debentures. 


During the year ended September 
30, 1971, Debentures in the principal 
amount of $534,000 were converted 
in exchange for 44,499 shares of 
Capital Stock of the Company. 


Other Long-term Liabilities: 


In connection with the acquisition 

of Jeep Corporation, the Company 
issued $9,493,482 of 82% Serial 
Notes. The Notes are due in five 
equal annual installments with the 
final installment due in February, 1975. 
As a condition of an American 
Motors Credit Agreement which was 
in effect during a portion of the year, 
Kaiser Industries agreed to a deferral 
of the first principal installment on 

the notes and a deferral of all interest 
payments after December 31, 1970. 


Zi 





The American Motors Credit 
Agreement is no longer in effect and 
the deferred principal installment 
was paid in November, 1971. 


Miscellaneous notes and mortgages 
mature ratably or in gradually 
reducing amounts to 1975. 


Other liabilities include extended 
product warranty reserves, residual 
obligations arising from the sale 
of the appliance operation, and the 
long-term obligations assumed in 
connection with acquisitions. 


Note E—Stock Options 


At September 30, 1971, 536,800 
shares of Capital Stock were reserved 
for issuance to key employees under 
the restricted stock option plans. 


A summary of the transactions for 
the year ended September 30, 1971, 
with respect to the stock option 
plans follows: 


Shares 
Options outstanding at 
October 1, 1970 410,450 
Options granted at prices 
from $6.07 to $6.25 a 
share 169,000 
579,450 
Less options terminated 52,200 
Options outstanding at 
September 30, 1971, at 
prices ranging from $6.07 
to $19.36 a share 


527,250 


The option prices for options 
outstanding at September 30, 1971, 
were not less than 95% of the market 
value on the date of grant with 


respect to options granted prior to 
January 1, 1964, and not less than 
market value on the date of grant with 
respect to options granted since 

that date. 


Options for 223,650 shares were 
exercisable at September 30, 1971. 


Note F—Taxes on Income 


No United States or Canadian 

income taxes were payable for the 
year ended September 30, 1971, 
because of loss carryforwards. 
Foreign taxes withheld at source in 
the amount of approximately $1,000,000 
have been charged to operations 

and represent possible future 

tax benefits. 


At September 30, 1971, the 
Company’s financial statements do 
not reflect possible future tax 
benefits of approximately $53,000,000, 
of which $30,000,000 results from 
loss carryforwards available to offset 
tax liabilities of future years and 
$23,000,000 relates to established 
product warranty and other reserves 
which are not deductible for tax 
purposes until payments are made. 


Note G—Pension Plans 


The principal pension plans of the 
Company and its subsidiaries are 
trusteed plans and cover substantially 
all employees. Total pension cost for 
the year includes normal costs 

and amortization of past service costs 
over periods ranging up to 30 years. 


The actuarially computed value of 
vested benefits for all plans as of 
the most recent valuation dates 
exceeded the total of the fund assets 
by approximately $56,000,000. 
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Incident to its current labor 
contracts, the Company has agreed 
to prospective improvements in 
pension benefits which will 
substantially increase the vested 
unfunded past service liability. The 
Company’s general policy is to fund 
pension costs as they are charged to 
operations. 


Note H—Commitments and Contingent 
Liabilities 
At September 30, 1971, the 
Company was committed to annual 
rentals of $4,000,000, exclusive of 
taxes, insurance, and maintenance, 
which generally are payable by the 
Company. The remaining lease 
periods for these rental agreements 
range up to 25 years and generally 
include options for renewal. 


In addition, the Company had other 
commitments and guarantees 
approximating $30,000,000 incurred 
in the ordinary course of business for 
tooling, facilities, equipment, and 
financing of export sales. 


Note |—Depreciation and 
Amortization 


The cost of property, plant, and 
equipment is depreciated over 

the estimated useful lives of the 
assets. Assets being depreciated by 
the straight-line method approximate 
45% of the total depreciable assets. 
All other depreciable assets are 
depreciated by the declining 

balance method. 


Note J—Per Share Results 


The computation of earnings 
(loss*) per share is based upon the 
average shares of Capital Stock 
outstanding and Capital Stock 
equivalents resulting from stock 
options. The computation of fully 
diluted earnings (loss*) per share 
results in no dilution. 





Accountants’ Report 
TOUCHE ROSS & CO. 


1300 FIRST NATIONAL BUILDING 
DETROIT. MICHIGAN 48226 
21 EAST LONG LAKE ROAD 
BLOOMFIELD HILLS,MICHIGAN 48013 


To the Board of Directors 

and Stockholders 
American Motors Corporation 
Detroit, Michigan 

We have examined the accompanying 
consolidated balance sheet of American 
Motors Corporation and consolidated 
subsidiaries as of September 30, 1971, and 
the related statements of net earnings, 
additional paid-in capital, and sources and 
applications of working capital for the 
year then ended. Our examination was 
made in accordance with generally 
accepted auditing standards, and 
accordingly included such tests of the 
accounting records and such other 
auditing procedures as we considered 
necessary in the circumstances. 

In our opinion, the consolidated 
financial statements referred to above 
present fairly the financial position 
of American Motors Corporation and 
consolidated subsidiaries at September 
30, 1971, and the results of their 
operations and the sources and 
applications of working capital for the 
year then ended, in conformity with 
generally accepted accounting principles 
applied on a basis consistent with 
that of the preceding year. 


Seah Ieaa+G. 


Certified Public Accountants 


November 17, 1971 
(December 10, 1971, 
as to Note C) 








Corporate officers include: top, left to right— H 

Bak S. Hedge, Jack E. Maxwell, Marvin W. Corporate Officers 23 
Stucky, lain M. Anderson, Walter J. Williams, 

Frank G. Armstrong, R. William McNealy, Jr., 

Frederick A. Stewart, Marius A. van 

Merkensteijn; bottom, left to right—Michael J. 

Lonergan, Richard A. Teague, Cruse W. Moss, 

Alan H. Foster, Gerald C. Meyers, John C. 

Secrest, John F. Adamson, Martin D. Walker, 

Stuart M. Reed. 








Roy D. Chapin, Jr. 
Chairman of the Board and Chief Executive Officer 


William V. Luneburg 

President and Chief Operating Officer 

John F. Adamson 

Vice President, Engineering and Research 
lain M. Anderson 

Vice President and Controller 

Frank G. Armstrong 

Vice President, Environmental and Civic Affairs 
Alan H. Foster 

Vice President and Treasurer 

Frank S. Hedge 

Vice President, Public Relations 

Michael J. Lonergan 

Vice President, Parts and Distribution Services 
R. William McNealy, Jr. 

Vice President, Marketing 

Jack E. Maxwell 

Vice President, Administration 

Gerald C. Meyers 

Vice President, Product Development Group 
Cruse W. Moss 

Vice President 

Stuart M. Reed 

Vice President, Manufacturing 

John C. Secrest 

Vice President, Corporate Staffs 

Frederick A. Stewart 

Vice President, Safety and Reliability 
Marvin W. Stucky 

Vice President, Product Development Group/Jeep 
Richard A. Teague 

Vice President, Styling 

Marius A. van Merkensteijn 

Vice President, International Operations 
Martin D. Walker 

Vice President, Purchasing 


Walter J. Williams 
Corporate Secretary and House Counsel 





Corporate Offices: 


14250 Plymouth Road, Detroit, Michigan 48232 
Telephone: (313) 493-2000 


North American Operations: 


Manufacturing and Final Assembly Plants, 
Passenger Cars: 

Brampton, Ontario 

Kenosha, Wisconsin 

Milwaukee, Wisconsin 


Manufacturing and Final Assembly Plant, 
Commercial and Utility Vehicles: 
Toledo, Ohio 


Manufacturing and Final Assembly Plants, 
General Products: 

Indianapolis, Indiana 

Mishawaka, Indiana 

South Bend, Indiana 


Manufacturing Plants, Other Products: 
Evansville, Indiana, precision injection moldings 
Evart, Michigan, injection-molded parts 

Sarnia, Ontario, engine blocks and castings 
Stratford, Ontario, automotive soft trim 
Subsidiaries: 

Jeep Corporation 

14250 Plymouth Road, Detroit, Michigan 48232 
Office: Toledo, Ohio 


Jeep Sales Corporation 
14250 Plymouth Road, Detroit, Michigan 48232 
Offices and Parts Warehouses: 
Waltham, Mass. (Parts Warehouse only) 
West Nyack, New York (Parts Warehouse only) 
Elmsford, New York 
Sharon Hill, Pa. 
Pittsburgh, Pa. 
Stone Mountain, Georgia 
Detroit, Michigan 
Plymouth, Michigan (Parts Warehouse only) 
Franklin Park, Illinois 
Cincinnati, Ohio (Parts Warehouse only) 
Dallas, Texas 
Denver, Colorado 
ee Mission, Kansas (Parts Warehouse 
only 
Portland, Oregon 
El Segundo, Calif. 
Carson, Calif. (Parts Warehouse only) 
Burlingame, Calif. (Parts Warehouse only) 
AM General Corporation 
32500 Van Born Road, Wayne, Michigan 48184 
Offices: Chicago, Illinois; Lansing, Michigan; 
Washington, D.C. 
American Motors Sales Corporation 
14250 Plymouth Road, Detroit, Michigan 48232 


Offices and Parts Warehouses: 
Stone Mountain, Georgia 
Needham Heights, Mass. 
Buffalo, New York (Parts Warehouse only) 
Franklin Park, Illinois 
Cincinnati, Ohio 
Cleveland, Ohio 
Dallas, Texas 
Denver, Colorado 
Detroit, Michigan 
Houston, Texas (Parts Warehouse only) 
Jacksonville, Florida (Parts Warehouse only) 
Overland Park, Kansas 
El Segundo, California 
Memphis, Tennessee 
Milwaukee, Wisconsin (Main Parts Center) 
Minneapolis, Minnesota 
Elmsford, New York 
Sharon Hill, Pa. 


Designed by Curtis Hill, Jr. 


Corporate Directory 


Pittsburgh, Pa. 
Portland, Oregon 
St. Louis, Missouri 
Burlingame, California 
McLean, Virginia 
American Motors (Canada) Limited 
Brampton, Ontario 
Offices: 
Winnipeg, Manitoba 
Burnaby, British Columbia 
Rexdale, Ontario 
Montreal, Quebec 


AM Data Systems Corporation 
14250 Plymouth Road, Detroit, Michigan 48232 


American Motors Pan American Corporation 
14250 Plymouth Road, Detroit, Michigan 48232 
Canadian Fabricated Products Limited 
Stratford, Ontario 


Development Credit Corporation 

14250 Plymouth Road, Detroit, Michigan 48232 
Development Credit Corporation 

(Northern) Limited, Brampton, Ontario 

Evart Products Company 

Evart, Michigan 49631 


Holmes Foundry Limited 
Sarnia, Ontario 


Jeep of Canada Limited 
Brampton, Ontario 


Jeep International Corporation 
14250 Plymouth Road, Detroit, Michigan 48232 


Windsor Plastics, Inc. 
Evansville, Indiana 47711 


International Operations: 


Manufacturing and Assembly Plants 
and Licensees, Passenger Cars: 
Argentina: Cordoba 

Australia: Melbourne 

Costa Rica: San Jose 

Iran: Teheran 

Mexico: Mexico City 

New Zealand: Auckland 
Philippines: Manila 

South Africa: Durban 
Venezuela: Mariara 


Manufacturing and Assembly Plants and 
Licensees, Commercial and Utility Vehicles: 
Argentina: Cordoba 

Australia: Brisbane 

Ceylon: Colombo 

Chile: Santiago 

Colombia: Bogota 

Costa Rica: San Jose 

France: Paris 

India: Bombay 

Indonesia: Djakarta 

Iran: Teheran 

Israel: Haifa 

Japan: Tokyo 

Korea: Seoul 

Malagasy Republic: Tananarive 
Mexico: Mexico City 

Morocco: Casablanca 

New Zealand: Auckland 

West Pakistan: Karachi 
Philippines: Manila 

Portugal: Lisbon 

South Africa: Pretoria 

Spain: Zaragoza 

Taiwan: Taipei 

Thailand: Bangkok 

Turkey: Tuzla 

Uruguay: Montevideo 











Venezuela: Tejerias 
Zambia: Lusaka 


Subsidiaries and Affiliated Companies: 

A.M.C. De Venezuela, C.A., Caracas, Venezuela 
American Motors (Great Britain) Ltd., London 
American Motors Del Peru, Lima, Peru 
American Motors South Africa (Pty.) Ltd., 
Johannesburg, Republic of South Africa 

Auto Tecnica, S.A., San Jose, Costa Rica 
Constructora Venezolana de Vehiculos, C.A., 
Caracas, Venezuela 

Ensambladora Centroamericana, S.A., San Jose, 
Costa Rica 

Financiera de America, S.A., San Jose, Costa Rica 
IKA-Renault, S.A., Buenos Aires, Argentina 
Jeep Caracas, Caracas, Venezuela 

Jeep Overseas, S.A., Zurich, Switzerland 
Mahindra & Mahindra Ltd., Bombay, India 
Permanente, S.A., Buenos Aires, Argentina 
Rambler Motors (A.M.C.) Limited, London, Eng. 
Turk Willys Overland Fabrikalari, A.S., 

Istanbul, Turkey 

Vehiculos Automotores Mexicanos, S.A., Mexico 
D.F. Mexico 

Willys de Venezuela, S.A., Tejerias, Venezuela 
Willys Motors (Australia) Pty., Ltd., Brisbane 


Corporate Directors 


Roy D. Chapin, Jr. 

Chairman of the Board and Chief Executive Officer 
American Motors Corporation, Detroit, Michigan 
Richard E. Cross 2 

Counsel to Cross, Wrock, Miller & Vieson 
Attorneys at Law, Detroit, Michigan 

Edward L. Cushman ; : 
Executive Vice President, Wayne State University 
Detroit, Michigan 

Robert B. Evans : 

Industrialist, Detroit, Michigan 

Stephen A. Girard 

Senior Vice President and Director : : 
Kaiser Industries Corporation, Oakland, California 
Roy E. Hughes ’ ; 
Executive Vice President, Kaiser Industries 
Corporation, Oakland, California 

William V. Luneburg 

President and Chief Operating Officer 

American Motors Corporation, Detroit, Michigan 
d. Willard Marriott , 
Chairman of the Board, Marriott Corporation 
Washington, D.C. 

Don G. Mitchell 

Chairman of the Executive Committee, American 
Management Association, New York, New York 
Andrew G. C. Sage Il 

President, Lehman Brothers Incorporated 

New York, New York 

M. Frederik Smith 

Business Consultant, New York, New York 
William E. Stirton ‘ are 
Vice President Emeritus, University of Michigan 
Ann Arbor, Michigan 

Jackson W. Tarver ‘ 
President, Cox Enterprises, Inc., Atlanta, Georgia 
Alexander B. Trowbridge 

President, The Conference Board, Inc. 

New York, New York 

Paul B. Wishart 

Retired Chairman of the Board 

Honeywell Inc., Minneapolis, Minnesota 











The customer service area at Grosse Pointe 
American in suburban Detroit illustrates the 
commitment of American Motors and its 

dealers to providing car buyers with value— 


Buyer Protection Plan: 
Introduction of the 


Guaranteed Car 


If anything goes wrong with a 1972 
American Motors passenger car, and 
it is the company’s fault, it will be 
fixed free. ANYTHING. 

This is the basic, powerful promise 
made to consumers in the Buyer 
Protection Plan. 

In market research carried out over 
the past three years, American Motors 
isolated and defined the most critical 
areas of customer concern. The 
research showed that while consumers 
don’t expect to buy cars completely 
free of defects, they do feel strongly 
that between manufacturers and 
dealers, a consistently better job could 
be done on new cars for which they 
pay considerable sums of money. 

Nor do they have much confidence 
that they can get satisfactory solutions 
to problems after they purchase cars. 
They believe service costs too much 
and is sometimes poorly done. 

These problems had to be met 
together. They had to be met with 

a concrete set of actions. It was 
apparent that halfway measures, even 
if they were different, would be worse 
than no measures at all. 

Many ideas were considered and 
discarded. But when the five-element 
Buyer Protection Plan evolved, the 
company knew it had the answer. 

As it turned out, the answer was 
deceptively simple: Build and deliver 
the best cars you can, but since the 
trouble-free car is not yet a reality, 
guarantee to the buyer that you will 
protect him fully for 12 months 

or 12,000 miles against cost or 
inconvenience resulting from problems 
that are the company’s responsibility. 
What do you need to do this? 

One, a strong guarantee in plain English, 
In three sentences, the guarantee says 
a great deal. It covers literally 
everything the company puts on 1972 
cars except tires—no ifs, ands or buts. 
For any factory defects, the buyer has 
this iron-clad guarantee: For 12 
months or 12,000 miles, it will cost 

him nothing to have them corrected. 
(See inside front cover.) 


TEMA Ee eas 


ORT 
paiprpipe 
Nacsa clectfanaooee 
NEER FRO Fe LIYTRY RVI 
COSA 


enna aru 
Se eter 
ae 


Two, thorough pre-delivery checking by 
dealers. Every car is road tested at 
dealerships for starting, handling, 
braking and overall performance. When 
the serviceman completes the test, he 
signs his report and places it on the 
car’s sun visor. Any defects discovered 
are fixed before the car buyer 

takes delivery. 

Three, loaner cars when they are needed, 
free. Being without transportation when 
repairs are needed is a major 
inconvenience for car buyers. Owners 
of 1972 American Motors passenger 
cars can use loaner cars, without cost 
of any kind, whenever they must 

leave their own cars overnight for 
guarantee repairs. 

Four, a direct Hot Line. When necessary, 
customers can get assistance quickly 
by calling toll-free numbers in Detroit 
or Brampton, Ontario. The Hot Lines 
operate 12 hours a day throughout the 
United States and Canada. The 

people are trained and service minded. 
They can provide answers and 

get results. 


value in terms of good product, good service 
and good facilities, backed by the promise of 
the Buyer Protection Plan that American 
Motors will assume responsibility for cost or 
inconvenience resulting from any factory 
defect in its 1972 passenger cars. 








Five, quality. Then, you support these 
elements with an all-out quality 
improvement effort, from design, 
engineering and purchasing through 

to the end of the production line. 

This is the Buyer Protection Plan. The 
company is dedicated to delivering 
what it has promised—putting customer 
satisfaction and good will above all 
else with actions, not just words. 


Timeliness of the Plan was confirmed 
when dozens of the country’s major 
newspapers, in addition to regular 
reporting, carried editorials lauding 
American Motors for its action. As one 
newspaper said, ‘American Motors’ 
Buyer Protection Plan has caught the 
attention of the nation’s editorial page 
writers to a degree seldom matched 
by corporate decisions. Editorial pages 
have been enthusiastic in praising 
AM...” 

American Motors has achieved many 
“firsts” in the industry in product 
concepts and marketing approaches. 
But none has had the far-reaching 
impact of the Buyer Protection Plan 

in meeting demonstrated needs of 

car buyers. 


American Motors Corporation 
14250 Plymouth Road/Detroit, Michigan 48232 
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